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Employee-Rated Employer of Choice Program

Welcome to the Discover Tourism Employer of Choice Program - the only
program of its kind available to tourism employers across Canada, absolutely
FREE.

What is an “Employer of Choice” and why should your business become one?

An Employer of Choice is one where employees’ actions align with its
business goals, they feel appreciated and valued and their contributions are
acknowledged and rewarded. That’s why more people want to JOIN an
Employer of Choice and great employees want to STAY with them.

It’s also why their employees strive to PERFORM and are more willing to
ADAPT to change.

Why Become An EOC?

Today’s workforce issues affect all employers - your business, too, may be
feeling the effects of:

* Skills shortages

* Low unemployment rates

* Pending retirement of baby boomers

* Recruitment, attraction and retention issues
* Productivity challenges

As an employer, you can’t change economic or labour market trends, but you
can change the way you respond to these issues. If you want to attract, recruit
and retain skilled workers for peak performance in your workplace, becoming
an “Employer of Choice” will give you a key competitive advantage.
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Osoyoos Indian Band and Bellstar to Open Conference Centre

0SOYOOS, B.C. — The Osoyoos Indian Band (OIB) and its development partner, Bellstar Hotels &
Resorts, is set to officially open the new NK’MIP Conference Centre on Oct. 22 in conjunction with its first
event — the national First Nations Economic Development Forum.

The NK’MIP Conference facility is the largest, full-service conference centre in the South Okanagan, with
9,000 square feet of flexible and functional meeting, exhibition and ballroom space for events of up to 350
people. The Centre also offers six break-out rooms, including three individual meetings spaces and three
alternative conference facilities: a 25-seat facility at NK’MIP Cellars Winery, a 75-seat facility at Spirit
Ridge and an 80-room amphitheatre-style conference facility at the NK’MIP Cultural Centre.

The Conference Centre is the newest addition to the OIB’s award-winning NK’MIP Resort. “The
development of the Conference Centre enables us to increase our shoulder season business for the
destination by targeting a growing meetings market that we could not attract to the South Okanagan
without this new facility,” said Mohamad Awad, GM of Spirit Ridge Resort. As the only First Nation 4.5
Star resort, NK’MIP Resort provides an option for hosting First Nations health, education, council and
business meetings as well as a variety of private sector meetings and events. “Native bands and
organizations host meetings, conferences and retreats every month dealing with a multitude of issues,
including: youth, health, social services, education, governance and economic development. Too many
times, these meetings are held off-reserve at venues that do not support First Nation employment or provide
revenue to a First Nation community,” says OIB Chief Clarence Louie.

The Osoyoos Indian Band employs First Nations people from at least four provinces and from as many as
13 different Bands.

Meetings and events at the new Conference Centre are projected to generate an additional $2.4 to $3 million
per annum in economic activity for the Osoyoos area, based on average daily spending by conference
delegates in the Okanagan region. The meetings sector currently accounts for approximately one-quarter of
total revenues for Spirit Ridge Resort.

The NK’MIP Conference Centre will be operated by Bellstar Resorts and completes the Phase two
development of Spirit Ridge Vineyard Resort & Spa. Total development for Phases one and two is valued at
more than $80 million.

Phone (867) 667-4733 O Fax (867) 667-2668 O yukontec@northwestel.net
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CTHRC Offers Insight on Canadian Language Benchmarks

On October 15 and 16, 2009, CTHRC attended The Canadian Centre for Language Benchmarks/Centre des
niveaux de competence linguistique canadiens (CCLB/CNCLC) National Forum on the Canadian Language
Benchmarks 2000 (CLB) and the Niveaux de compétence linguistique canadiens 2006 (NCLC) in Ottawa.
CTHRC is one of the sector councils that has a current working relationship with the CCLB/CNCLC and
was one of two sector councils represented at the Forum. CTHRC’s attendance allowed it to offer insight
and make recommendations regarding the CLB’s use and the value it has in the employment sector, which
presents opportunities to expand beyond the CLB’s current primary focus in the educational environment.
The Forum was also attended by the CCLB/CNCLC board of directors and key stakeholders and was the
final part of an eight-month consultation process to validate recommendations that had come out of
previous sessions. Key stakeholders were invited to provide feedback on the CLB/NCLC to help the board
of directors develop the strategic directions that will support the successful evolution of the CLB/NCLC.

CTHRC Provides Expert Advice on Tourism Statistic Sources

On October 22, 2009, CTHRC attended a meeting of tourism industry human resource information users
and tourism statistics and research specialists. The event was hosted by the Conseil québécois des
ressources humaines en tourisme (CQRHT) at its office in Longueuil (Montreal). CTHRC was able to
provide expert advice on national sources of statistical information relating to tourism and human resource
aspects of tourism. In the process, the CTHRC obtained intelligence and insight on the CQRHT's project to
develop and apply industry information as a tool for tourism human resource management and decision
making within the province of Quebec.

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net



Canadian Tourism Professionals Needed Immediately for
Exciting Volunteer Opportunities

Canadian Executive Service Organization (CESO)

CESO is a volunteer-based, non-profit organization that helps to strengthen individual businesses,
organizations and communities and enhances self-sufficiency and sustainability. It does so by drawing on
its volunteers, many with senior executive and technical experience and expertise gained in a wide range of
industries. Almost 2,800 volunteers provide management, technical, and policy development assistance in
Aboriginal communities in Canada, and internationally in countries in Africa, the Americas, Asia and
Eastern Europe.

What are the qualifications of CESO VAs?

The backbone of CESO is its roster of volunteer experts with experience in government and industries such
as tourism, hospitality, and food and beverage industries. TIAC has partnered with CESO to provide its
members with information on the exciting volunteer opportunities available.

Why volunteer with CESO? What do you get?

* Exercise your skill sets in a unique setting

* Experience new cultures

* Help someone to learn how to help themselves
* Giving back “feels good”

What does your employer get?

* Enhance your corporate image (corporate social responsibility)

* Greater customer loyalty CESO|SACO
* Engage employees

* Greater retention of talent

* International experience for employees

Ready to join CESO?

Whether you’re working full-time or retired you owe it to yourself to learn about volunteer opportunities
within CESO. To become a volunteer or to learn more, please contact CESO Roster Manager Nicole Gold
at 1-800-268-9052 ext. 223 or by e-mail at ngold@ceso-saco.com or visit the CESO Web site at
WWW.CES0-Sac0.com.

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net
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CTC launches winter travel campaign for Canadians.

‘LOCALS KNOW'’ highlights the unexpected, little-known delights of Canada’s snowy season.

It’s not just about the ice, baby; the winter season is fabulous for skiing, boarding, dogsledding and snow-
shoeing. And it’s just as good for festivals, big-city fun or staying tucked up in front of the crackling fire-
place at a backcountry lodge. That’s the theme of phase Il of the Canadian Tourism Commission (CTC)’s

LOCALS KNOW marketing campaign.

Visit http://www.localsknow.ca/ to view information on the activities in the Yukon and North.

Phone (867) 667-4733 O Fax (867) 667-2668 O yukontec@northwestel.net
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Mature Workerstyles

With the abundance of early retirement programs considered good practice in times of down-sizing and the
trend of taking early retirement to enjoy “the fruits of one’s labour”, mature workers have not been
considered a hot commodity. Now, with an impending skills shortage and an aging population, businesses
must recognize the need to keep mature workers and hire back retirees.

The most successful businesses will tap into the vast experience of this cohort and be smart about how they
use it, such as using Mature Workers as consultants to train younger staff and as part-time support that need
little “ramp time”. Today’s Seniors live longer, healthier lives and are making positive contributions to the
flexible organizations that recognize their potential!

Newcomers to Canada
Act Local. Think Global.

As an employer, you want to hire the right person for the job. So, if you aren’t finding the staff you need, it
may be time to broaden your horizons.

There’s a world of talent out there! Newcomers to Canada are often educated and skilled—even if it’s in a
different profession.

Not only do newcomers have foreign-language skills, they also bring a fresh perspective and valuable
insight into attracting and serving customers from other parts of the world.

Because they are willing to make enormous changes in their lives—Ilike leaving their home country and
embarking on the unknown—newcomers tend to be very motivated, adaptable and willing to try new
things. There is also evidence that, if given a chance, they are more loyal to an employer.

Most importantly, as Canada becomes more culturally diverse, employees who come from outside Canada
can help you provide more inclusive service—and that’s good for business.
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Workplace Matters

Share Your Opinions and Expertise on CTHRC’s New Workplace Matters Panel

The general economic malaise that began in late 2008 has significantly affected global travel and spending
patterns. This has made 2009 a particularly difficult year for tourism operators. Yet opportunities still exist
for employers who understand and meet the changing expectations of their staff and customers. If anything,
being able to compete effectively becomes even more important in a tough economic environment. To do
so requires a good understanding of the best human resource practices and access to the latest information
regarding the tourism labour force.

As part of its ongoing efforts to help increase knowledge in this area, the CTHRC has developed an online
forum to gather and share information related to human resource practices in the tourism sector in Canada.
This online panel, Workplace Matters, is a new project being spearheaded by the CTHRC with support
from YTEC. The panel will be managed by Ipsos, a company with proven experience in building and
maintaining online panels. As a third party, Ipsos guarantees the privacy and confidentiality of those taking
part. All responses are anonymous; CTHRC receives only aggregated data.

Your opinion is very important and we want to hear about your experiences related to issues and challenges
impacting your business.

To do this, Ipsos will contact you about once a month with brief surveys on various business practices and
human resource issues. There is a limited amount of space available on the panel.

It’s Easy.

It’s Fun.

It Helps Businesses Like Yours.

You Can Also Win Great Prizes!

In appreciation for your time and support, your name will be entered to win:

* $1,000 for becoming a panelist

*$1,000 in a quarterly draw of all active panelists

* Plus, there’s a draw to win $250 for every survey you complete - the more surveys you complete, the
more entries you’ll earn into our draws!

You will also receive newsletters with a sample of our research results and useful workplace insights to
help your business. Visit https://iaf.ipsos.ca/iaf/cthrc/ctrhc_splash_r.html to join.

We look forward to your future participation
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Yukon Tourism Education Council (YTEC)

The Yukon Tourism Education Council was created The Yukon Tourism Education Council focuses on:

in 1994 to represent the Tourism Sector of the North. xCompiling labour market intelligence and

YTEC is the coordinating organization that conducting further research in employers’ HR
addresses the tourism industry’s human resource and needs

labour force needs and issues. We assist the industry  xConducting ongoing planning to ensure effective
in meeting its business goals through its investment adaptation of the HR strategy

in people.

xIncorporating marketing activities into the core
YTEC is able to do this because of the effective model:

partnerships with industry employers, their
employees as well as tourism education and training
providers.

»Educating and influencing employers regarding
HR practices

. ) . iaising with tion and training provider
YTEC serves as the Tourism Education Council for Liaising with education and training providers

the Yukon, Northwest Territories and Nunavut. »Liaising with government on training priorities

Professional Development and Recognition WMarketing career and employment opportunities

. L . to the general public
YTEC fosters ongoing professionalism, recognition

and lifelong learning through: YActing as an information and referral service

with online links to HR resources for both

xDevelopment and implementation of competency employers and employees

standards for tourism occupations (in partnership
with the Canadian Tourism Human Resource
Council)

The three goals that YTEC continues to work toward
and remain the base of our industry HRD plan are:

XAttracting a sufficient number of appropriately
skilled individuals into the tourism workforce to
sustain the pattern of business growth and to enable
the doubling of current revenues in industry and

XMarketing to encourage industry and contributions by the government to HRD issues.
government to include human resource
capabilities as an important component in a
product package.

xPromotion of a professional image of the
industry, through career awareness campaigns
for recognition of tourism professionals

xDeveloping a workforce that is capable of offering
internationally competitive standards of service to
visitors in the North.

xIntegrating the efforts of private and public
stakeholders to achieve the optimal return on the
resources invested in workforce development for
tourism.

Phone (867) 667-4733 0 Fax (867) 667-2668 O yukontec@northwestel.net



YTEC

Yukon Tourism Education Council

Suite C-202 Strickland Street

Whitehorse, Yukon, Y1A 2J8

Phone (867) 667-4733  Fax (867) 667-2668
yukontec@northwestel.net

Professional Certification

Professional Certification recognizes the competency of an individual based on a National
Standard. It enhances the professionalism of those who work in the tourism industry, giving

businesses a competitive edge.

What Occupations Can | Become Certified In?

Banquet Server
Bartender
Campground Operator
Casino Dealer
Casino Slot Attendant
Event Coordinator
Event Manager
Food & Beverage Manager
Food & Beverage Server
Freshwater Angling Guide
Front Desk Agent
Guest Services Attendant
Heritage Interpreter
Housekeeping Room Attendant
Hunting Guide

Line Cook
Outdoor Adventure Guide
Reservations Sales Agent
Retail Sales Associate
Sales Manager
Supervisor
Taxicab and Limousine Driver
Tour Director
Tour Guide
Tourism Essentials—Knowledge Exam
Tourism Trainer
Tourism Visitor Information Counsellor
Travel Counsellor
Wine Service
Workplace Trainer




